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Taranaki – regional economy

Taranaki GDP

$9.9B p.a

Taranaki Businesses

16,149

Taranaki Employment

62,533

2.8% of the national GDP

2.6% of the national business units

2.3% of the national filled jobs

Source: Infometrics 2022



Taranaki – points of difference
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Taranaki – Major contributors to GDP (Top three)

Agriculture, Forestry and Fishing

$1,455M
14.6% of the Taranaki GDP

Mining/O&G

$1,082M
10.8% of the Taranaki GDP

Manufacturing

$1,048M
10.5% of the Taranaki GDP



Changes, Challenges, Opportunities

• Government/policy

• Regulatory

• Environment

• Climate change

• Natural resources

• Technology and innovations

• Consumers/Society/markets

• Covid

• Global

• Events

• Infrastructure/supply chains

• People/skills/work/life/wellbeing/



Regional GDP

PROVISIONAL



Construction - commercial



Construction - residential



House prices/sales

Source: REINZ



House prices/sales

Source: REINZ



Visitors
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Movement

0

5,000

10,000

15,000

20,000

25,000

30,000

35,000

40,000

45,000

2019 2020 2021 2022 2023

Passenger Movement through New Plymouth Airport by Month

Auckland
lockdown 2021

Border reopening
2022

Nationwide 
lockdown 2020

Airport Movements



Consumer Spend



Employment and Unemployment 



Inflation – Cost of living and cost of business

• Impacts to projects

• Inflation on construction

• Impacts to farming

• Doing business eg supply chains and 
transport

• OCR

• Minimum wage impact
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Taranaki economy - looking ahead 



Results of the Taranaki Business Survey

• The six-monthly Taranaki Business Survey has been undertaken by Venture 
Taranaki, since 1999. 

• Standard topic: Business confidence across the Taranaki region and 
perceptions concerning economic outlook

• Special topic: Business planning, Risk scenarios and Opportunities ahead

• Timing: 24 November 2022 - 9 December 2022.



Business Confidence – New Zealand
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Business Confidence – Trend line
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Industry Outlook
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Business Confidence - Taranaki 
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New Zealand VS. Industry VS. Taranaki
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Employee Numbers 
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Skills Shortages/Recruitment Challenges

38%

62%

Are you experiencing any significant skill 
shortages and/or difficulties recruiting 

appropriate staff? 

No Yes



Skill/Recruitment Challenges – Trend  

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Are you experiencing any significant skill shortages and/or difficulties recruiting appropriate staff? 

No

Yes



0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

Issues of highest concern to business

Dec-22

Taranaki Business Concerns: Ranking



Risk Scenarios – Ranking of likelihood
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A Global recession

Continued/Persistent high inflation

Continued difficulty to attract or retain employees/skills/talent

There will be an increase in new regulatory requirements

Significant political changes within New Zealand

Credit crunch or reduced access to capital

Sustained supply chain bottlenecks

Heightened or new geopolitical conflict

A resurgence of COVID 19 or a new public health crisis

A natural disaster or an extreme weather event
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Business planning

49%

45%

49%

62%
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This is a priority for us or already part of our normal practice

• We have a business plan and a clear sense of 

direction for the year ahead, and beyond

• We are prepared and plan for sudden disruptions 

e.g. supply chain disruptions, pandemic shutdowns

• We have sufficient staffing in place to allow us to 

execute our business plan/ meet our targets

• Our forward planning accommodates inflation and 

other economic factors



Scanning trends and opportunities

64%

0%             20%            40%           60%            80%

This is a priority for us or already part of our normal practice

• We regularly scan for emerging trends and potential 

opportunities that could impact our business

• We are up to speed with the impacts of 

digitization/technology on our industry/business

• We have resourcing set aside – so we can act on new 

business opportunities that could emerge, (or 

threats)

39%

48%



Competition/Industry

57%
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This is a priority for us or already part of our normal practice

• Relative to our industry/competitors we are innovative and 

feel ‘ahead of the curve’

• We monitor our key competitors and benchmark our 

performance against them 32%



Sustainability

45%
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This is a priority for us or already part of our normal practice

• We have included sustainability in our business operations

• We know our carbon footprint 15%



Environmental
Cultural Competency
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This is a priority for us or already part of our normal practice

• Cultural competency is a priority for our business. 42%



Sector growth prospects – next five year



www.taranaki.info


