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Taranaki Business and the 
Global Situation

Results of the VTT Taranaki Business Survey 

August 2009

Venture Taranaki Business Survey

• 6‐monthly survey of over 1000 Taranaki businesses

• Cross section of industry and commerce from• Cross section of industry and commerce, from 
throughout the region 

• Aim is to monitor key trends and impact of the current 
global economic situation

• Provides useful commentary to assist strategic planning 
and future investment decisions

• These results to be publicly released next week
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NZ wide conditions  next 12 months
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Sales outlook  next 6 months

• 42% status quo
70%

Improve Remain the same Deterioriate

42% status quo

• 28% decline 

• 25% increase

• Slight 
improvement 

20%

30%

40%

50%

60%

on previous
survey0%

10%

Nov-
99

May-
00

Nov-
00

May-
01

Nov-
01

May-
02

Nov-
02

May-
03

Nov-
03

May-
04

Nov-
04

May-
05

Nov-
05

May-
06

Nov-
06

May-
07

Nov-
07

May-
08

Nov-
08

May-
09

Employment trends next 6 months
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Experiencing Skills Shortages?
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• Yes: 18%

Factors impacting on your business

Weather

Lack of Finance

Too much demand

Wages/Cost of Staff

Declining market

Cost of Materials

Transportation Issues

Increasing Competition

Labour Availability

Exchange Rate

Interest Rates

Telecommunications

Fuel and 
electricity costs 
are the factors

0 0.5 1 1.5 2 2.5 3

Price of Electricity

Price  of Fuel

Govt Regulations

Wages/Cost of Staff are the factors 
most concerning 
businesses
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Current impact on New Zealand
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Impact on own business
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Challenges
• Lower level of disposable income for dairy farmers

• Fewer visitors and spending less

The Global Financial Crisis

• Work load is down and commitment to projects reduced

• No money for non‐urgent work

• Media negativity

• Gloom and doom talk affecting buyers

• Payment is coming in later, clients asking for extensions
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Should the Government do more?

Yes80%

90%

Should Actions To The Global Financial Situation 
be taken at a National level?

• Fewer saying Yes:
• November 08: 76%

The Global Financial Crisis
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• August 09: 40%
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• November 08: 24%

• August 09: 60%
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Recent Government Actions
Specific initiatives gauged:

• Moving forward Infrastructure 

The Global Financial Crisis

• Tourism funding into the Australian market

• National Cycleway

• Nine‐day fortnight

• Funding Guarantee

Th f d h h i d f• The survey found that the greatest support existed for 
infrastructure and tourism initiatives
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Bringing forward infrastructural 
projects
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Development of the National Cycleway
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Do you want a nine day fortnight?
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Comments
• “Support infrastructure projects if across all NZ”

• “Infrastructure projects should open up road north and 
south from Taranaki”south from Taranaki

• “Regional agencies are going to have to lobby strongly  to 
secure a share of the stimulation packages”

• “Funding guarantee was necessary short term but it now 
needs to be stepped back from”

• “I don’t consider the cycleway will generate much 
employment”

• “We need to focus on domestic market as well as 
Australian”



8/14/2009

11

When do you expect economic 
recovery?
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Perceptions of Taranaki 
Companies asked how they believe Taranaki is perceived

Perceptions Ranking
mean scores

traffic/congestion

airport services

business location

weather

crime/safety

wage rates

career advancement

roading • Respondents 
believe:

• Work life 
balance – is 
most favourable

• Roading – least 
f bl
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Perceptions about Taranaki region
• “Most perceptions come into play when trying to attract 

potential employees”

• “Access in and out of province a nightmare”• “Access in and out of province a nightmare”

• “It’s a long way to travel to visit”

• “the weather is cold and wet”

• “the region is isolated”

• “Friends are surprised at the cosmopolitan nature of the 
town”

• “The region keeps going in difficult times”

• “It’s a positive, go ahead place that continues to grow”

View the full report at 
www.taranaki.info/business


